
Get into Digital
Featuring role profiles from

The Co-operative Bank's Digital Team



No digital experience?
No problem.

The  Co -opera t i ve  Bank ' s  Dig i ta l  team  i s  made  up  of

ove r  100  peop le ;  the  team  i s  made  up  of  des igners ,

so f tware  deve lopers ,  cus tomer  j ou rney  managers ,

ana ly s t s  and  so  many  more  ro les .

 

We  want  to  show  you  that  you  don ' t  need  a  'dig i ta l '

background  to  get  i n to  a  dig i ta l  or  tech  caree r .

 

Take  a  l ook  at  these  ro le  pro f i l e s  -

a l l  wr i t ten  by  dig i ta l  co l leagues  who  come  f rom

non -dig i ta l  backgrounds .

 



3  CAREER  OPT I ONS  I

H AVE  CONS I D ERED

ARE . . .

MY STRENGTHS & SKILLS: WHAT I ENJOY DOING:

Take 10 minutes to think
about these questions

1 .

2 .

3 .

MY DREAM JOB IS: BECAUSE:



WHAT  SK I L L S  DO  YOU

TH I NK  YOU  NEED  FOR

A  D I G I T A L  CAREER ?

CAN  YOU  TH I NK  OF  3

D I F F ERENT  RO LE S

W I TH I N  ' D I G I T A L '  &

' T ECH '  ?

I'VE CONSIDERED A CAREER IN DIGITAL / TECH...

What does a 'Digital' or
'Tech' career mean to you?

I THINK I COULD GET A CAREER IN DIGITAL/TECH...

DIGITAL & TECH JOBS ARE HARD TO FIND ... 

I NEED TO STUDY CODING FOR A DIGITAL ROLE...

ANY  WORR I E S  ABOUT

GE T T I NG  I N TO  A

D I G I T A L  CAREER ?



DIGITAL LEADERSHIP GRADUATE

SOPHIE  PALMER

T E L L  US  ABOUT  YOUR  RO LE

DESCR I B E  YOURSE L F  I N

3  WORDS

I ’m  on  a  Dig i ta l  Leadersh ip  Graduate  Programme .  I  cur rent l y  s i t  i n

the  Dig i ta l  Plann ing  team ,  where  I  he lp  with  the  team ’ s  s t ra tegy

and  repor t ing .  I ’ l l  complete  4  placements  across  the  Dig i ta l  team

dur ing  my  two  year  programme ,  meaning  I  can  get  i nvo l ved  with

anyth ing  f rom  Ana ly t i c s  to  UX  to  Journey  to  Opt imisa t ion  to  Scrum

teams  and  more .

I ’m  a l so  a  par t  of  the  Dig i ta l  Bee ’ s ,  a  group  of  peop le  i n  Dig i ta l

that  are  he lp ing  to  promote  Dig i ta l  and  the  bank  around

Manches te r .  We  host  events  fo r  smal l  bus inesses ,  he lp  s tudents

unders tand  more  about  dig i ta l  caree r s ,  at tend  dig i ta l  f e s t i va l s  and

more .  Our  ca lendar  i s  j am -packed ,  the re  i s  a lways  someth ing  to  get

invo l ved  with !

Energet ic

Dete rmined

Organ i sed

WH I CH  SK I L L S  DO  YOU

USE  MOST  AT  WORK ?

Presenta t ion

Ana ly s i s

Communicat ion

Anyone  can  work  i n  Dig i ta l .  I t  i s

the  most  dive r se  team  I  have

ever  had  exper ience  i n .  Everyone

has  ar r i ved  i n  the  team  v ia

complete l y  di f fe rent  routes .  The

whole  wor ld  i s  go ing  dig i ta l ,  so

there  are  new  ro les  be ing

created  with in  the  i ndus t r y

cons tant l y  -  you ’ l l  be  su re  to

f ind  your  place .

I  h a v e  a  P h i l o s o p h y  a n d

E t h i c s  d e g r e e  f r om  t h e

U n i v e r s i t y  o f  No t t i n g h am ,  s o

n o  r e l e v a n t  q u a l i f i c a t i o n s  t o

a  b a n k  o r  d i g i t a l  a t  a l l !  

 N i e t z s c h e  c e r t a i n l y  d i d n ’ t

b l o g  o n l i n e …  A l l  o f  t h e  s k i l l s

I  d e v e l o p e d  t h r o u g h o u t  my

d e g r e e ,  o n l y  n ow  I  a p p l y

t h em  t o  d i g i t a l  t a s k s

i n s t e a d  o f  u n i v e r s i t y .

EDUCAT I ONA L

BACKGROUND

ANY  ADV I C E  FOR

SOMEONE  CONS I D ER I NG

A  D I G I T A L  CAREER ?  



OPTIMISATION EXECUTIVE

NAOMI  MASON

At  schoo l ,  a l though  I  l oved

be ing  creat i ve  as  a  hobby ,  I

was  a l l  about  maths .

My  A  l e ve l s  were  i n  Maths ,

Fur ther  Maths  and  Lat in ,  then

I  s tud ied  BSc  Account ing  at

Durham  Unive r s i t y .

T E L L  US  ABOUT  YOUR  RO LE

Be ing  i n  the  Opt imisa t ion  team  means  I  work  on  the  Bank ' s

webs i te ,  mobi le  app  and  on l ine  bank ing  pla t fo rms ,  tes t ing  out

new  ways  to  improve  cus tomer  j ou rneys  and  di sp lay  re levant

in fo rmat ion  to  di f fe rent  cus tomers .

 

Th i s  can  be  anyth ing  f rom  choos ing  images  and  des ign ing  a

'banner '  to  promote  cur rent  accounts ,  or  t r i a l l ing  out  where  on  the

page  we  put  the  'Apply  now '  but ton  -  no  two  days  are  the  same !

Af te r  A  l e ve l s ,  I  wanted  to  go

s t ra ight  i n to  work  so  did  my

degree  a longs ide  t ra in ing  i n

Aud i t  at  KPMG  Manches te r .

 

I  was  the re  fo r  about  4  year s

be fo re  at tempt ing  the  ' sw i tch '

to  Dig i ta l ,  which  s ta r ted  with  a

1  month  i n te rnsh ip  th rough

Sta r tMeUp  Career s .

EDUCAT I ONA L

BACKGROUND

WORK  EXPER I ENCE

WHAT  I N S P I R ED  YOU

TO  GE T  I N TO  D I G I T A L ?

I  knew  account ing  wasn ' t  fo r

me  so  dur ing  f ina l  year  of

Un ive r s i t y ,  I  did  a  Dip loma  i n

D ig i ta l  Market ing  to  see  i f  I 'd

l ike  that  -  I  l oved  i t  more  than

any  of  my  Uni  modules  so

thought  I  must  be  on  the

r ight  t rack !  I  l oved  the

ba lance  of  ana ly s i s  and

creat i v i t y  so  thought  I 'd  g ive

i t  a  go !

ANY  ADV I C E  FOR

SOMEONE  CONS I D ER I NG

A  D I G I T A L  CAREER ?  

Look  th rough  di f fe rent  j ob

desc r ip t ions  and  see  which  ones

make  you  go ,  'ooh  -  that  sounds

coo l ! '

Career s  i n  dig i ta l  can  be  as

techy  or  'non - techy '  as  you  want ;

the re  wi l l  be  someth ing  out

there  to  su i t  you .



OPTIMISATION LEAD

BECKY  FRANKS

T E L L  US  ABOUT  YOUR  RO LE

I  cur rent l y  l ook  a f te r  the  Dig i ta l  Opt imisa t ion  team  who  own  a l l

te s t ing ,  persona l i sa t ion  and  ta rgeted  content  fo r  the  Banks  publ i c

webs i te ,  mobi le  app  and  on l ine  Bank ing .  I ’m  a l so  heav i l y  i nvo l ved

wi th  the  ‘Dig i ta l  Bees ’  which  i s  a  group  of  co l league  f rom  Dig i ta l

who  are  l ook ing  to  bu i ld  re la t ionsh ips  across  Manches te r  suppor t

the  l oca l  communi ty  and  he lp  s tudents  get  i n  to  Dig i ta l  and  Tech

caree r s .

I  completed  my  A  l e ve l s  i n

Bus iness ,  Product  Des ign  and

Psycho logy .  I  rea l l y  en joyed  an

Adver t i s ing  module  and

thought  a  caree r  i n  Adver t i s ing

or  Market ing  might  be  fo r  me .

 

I  am  f rom  a  smal l  town  i n

Nor fo lk  so  go ing  to  Uni  was  an

oppor tun i t y  fo r  me  to  move  to

a  Ci ty  and  exper ience  another

a rea  of  the  Count ry .  I  moved  to

Ches te r  and  completed  a

degree  i n  Market ing  and

Graph ic  des ign .

EDUCAT I ONA L

BACKGROUND

Bui ld ing  good  re la t ionsh ips

and  team  work Ideas  and

bra ins to rming

Us ing  our  tes t ing  too l ,

Adobe  Target  and  repor t ing

T ime  management ,  be ing

organ i sed  and  fo rward

th ink ing

 

 

WH I CH  SK I L L S  DO  YOU

USE  MOST  I N  YOUR

RO LE ?

Enthus ias t i c

Ambi t ious

Organ i sed

DESCR I B E  YOURSE L F  I N

3  WORDS

Whateve r  your  natura l  work ing

s ty le  i s  you  wi l l  f ind  someth ing

su i tab le  fo r  you .  You  don ’ t

have  to  know  how  to  code  to

get  a  ro le  i n  Tech  and  Dig i ta l ,

the re  are  so  many  di f fe rent

ro les ,  j u s t  g ive  i t  a  go !

ANY  ADVICE  FOR

SOMEONE  CONSIDERING

A  DIGITAL  CAREER?  

I  am  . . .



DIGITAL JOURNEY MANAGER
(SAVINGS)

AMY  FLYNN

St ra tegy

Communicat ion

P lann ing

Ana ly s i s

C reat i ve  prob lem  so l v ing

T E L L  US  ABOUT  YOUR  RO LE

I  manage  the  cus tomer  app l i ca t ion  j ou rneys  fo r  Sav ings

products  across  the  dig i ta l  es ta te  which  cover s  webs i te ,

Onl ine  Bank ing  and  our  App .  My  ro le  i s  to  make  su re  we ’ re

opt imis ing  the  cus tomer  app l i ca t ion  exper ience  at  every

d ig i ta l  touch  po int  which  essent ia l l y  means  making  i t  as  easy

as  poss ib le  fo r  cus tomers  to  l ea rn  about  and  app ly  fo r  our

sav ings  products .

I  took  my  A -Leve l s  and  then

went  on  to  s tudy  Market ing

at  Unive r s i t y .  I  don ’ t  have  any

fo rmal  dig i ta l  qua l i f i ca t ions  –

every th ing  I  know  has  been

ga ined  th rough  exper ience .

WHAT  SK I L L S  DO  YOU

USE  MOST  I N  YOUR

RO LE ?

EDUCAT I ONA L

BACKGROUND

ANY  ADV I C E  FOR  SOMEONE  CONS I D ER I NG

A  D I G I T A L  CAREER ?  

Anyth ing  i s  poss ib le .  I f  you ’d  have  to ld  me  at  the  s ta r t  of  my

career  I ’d  be  where  I  am  now  I  wouldn ’ t  be l ieve  you !  Take

r i sks .  F i ve  year s  ago  I  walked  away  f rom  a  great  Ad  Agency

job  to  move  to  a  c i t y  where  I  knew  j u s t  two  peop le .  Don ’ t

pan ic .  I f  i t  f ee l s  l i ke  everyone  around  you  seems  to  have  the i r

ca ree r s  mapped  out  -  * spo i le r :  they  don ’ t . *  En joy  the  r ide .

Your  career  j ou rney  doesn ’ t  have  to  be  a  s t ra ight  l i ne ;  the  pi t

s tops  and  detours  i n  my  career  have  actua l l y  been  the  most

va luab le  l ea rn ing  exper iences .



DIGITAL ACQUISITIONS
CONSULTANT

SIOBHAN  HANCOCK

I ’ve  a lways  been  f a sc inated

by  Photoshop  and  f rom  the re

the  f a sc inat ion  grew .  I ’m  a

se l f - taught  v ideographer  and

photographer  and  I ’m  a l so  a

b ig  peop le  person .  I  rea l i sed

in  my  ear l y  career  when  I

worked  fo r  tech  compan ies ,  I

had  a  ta lent  fo r

communicat ing  compl ica ted

sub jec t s  to  the  publ i c  v ia

market ing  and  v ideo  and  i t

g rew  f rom  the re .

T E L L  US  ABOUT  YOUR  RO LE

I  l ook  a f te r  and  prepare  a  s t ra tegy  fo r  any  of  our  dig i ta l

channe l s  that  are  used  to  h i re  peop le .  These  are  channe l s

l i ke  L inked in ,  Glassdoor ,  our  caree r s  webs i te  and  any

adver t i s ing  we  do  on l ine .  I t ’ s  good  because  I  get  to  do  a

va r ie ty  of  di f fe rent  th ings  l i ke  photography ,  v ideo  ed i t ing  and

graph ic  des ign  and  I  get  to  h igh l ight  the  impor tant  i s sues  i n

the  wor ld  of  rec ru i tment ,  such  as  women  i n  tech ,  gender

ba lance ,  f l ex ib le  work ing  and  menta l  hea l th .

When  I  l e f t  un ive r s i t y  (BA

Hons  i n  I l l u s t ra t ion )  I  opened

a  bus iness  as  a  wedding

photographer  which  gave  me

the  l eadersh ip  sk i l l s  to  t r y  go

fo r  new  ro les .

I ’ve  been  a  soc ia l  media

manager  and  a  content

manager  i n  my  prev ious  3

ro les ,  i n  those  ro les  I  a l so  got

to  i nc rease  my  knowledge  of

v ideo  ed i t ing  and  the  Adobe

Su i te .  

EDUCAT I ON  &  WORK

EXPER I ENCE

ANY  ADV I C E  FOR  SOMEONE  CONS I D ER I NG

A  D I G I T A L  CAREER ?  

Apply  fo r  ro les  that  l i s t  the  th ings  you  th ink  you ’d  l i ke  to

lea rn .  Apply ing  fo r  a  j ob  i sn ’ t  about  t i ck ing  boxes ,  i t  has  to

cha l lenge  you  too .

WHAT  I N S P I R ED  YOU

TO  GE T  I N TO  D I G I T A L ?



DIGITAL SERVICE JOURNEY
MANAGER (USAGE & RETENTION)

JOANNE  OAKES

I  was  prev ious l y  a  team  l eader  i n

the  bank ’ s  New  Media  team ,

where  we  respond  to  cus tomer

quer ies  on  web  chat  or  us ing  the

secure  message  se rv i ce  we  of fe r .

Th i s  i s  so  i n s ight fu l  because  you

know  about  cus tomer  f eedback

f i r s t -hand .  I  took  th i s  and  s ta r ted

to  work  c lose l y  with  the  dig i ta l

team  to  l ook  at  so lu t ions  to  so l ve

some  of  these  i s sues .  Work ing

wi th  the  dig i ta l  team ,  rea l l y

he lped  me  unders tand  that  I

cou ld  take  my  sk i l l s  i n  cus tomer

se rv i ce  and  ra ther  than  improve

the  exper ience  fo r  1  cus tomer ,  I

cou ld  do  th i s  fo r  our  whole

cus tomer  base !   I  didn ’ t  have  a

vas t  dig i ta l  knowledge  when  I

moved  to  the  depar tment  but  I

l ea rn  day  a f te r  day  which  makes

the  ro le  so  i n te res t ing .

T E L L  US  ABOUT  YOUR  RO LE
As  a  dig i ta l  j ou rney  manager ,  my  ro le  i s  to  unders tand  what  i s

work ing  wel l  fo r  our  cus tomers  and  which  areas  need

deve lopment .  I  work  across  both  the  publ i c  webs i te  and  on l ine

bank ing  fo r  our  SME  cus tomer  base .

I  re l y  heav i l y  on  the  cus tomer  data  to  show  me  what  i s

impor tant  to  our  cus tomers .  I  then  take  th i s  and  work  rea l l y

co l l abora t i ve l y  with  a  number  of  teams  across  dig i ta l  and  the

bank  as  whole  to  improve  the  exper ience  the  cus tomer  has  as

much  as  poss ib le .

At  schoo l  I  was  a lways  i n to

the  non - sc ience  based

sub ject s  l i ke  Eng l i sh

Language ,  His to ry  and

Drama .  I  went  on  to  co l lege

and  got  A -Leve l s  i n  Eng l i sh

Language ,  Media  Stud ies

and  Phi losophy .  I  then

at tended  the  Unive r s i t y  of

L i ve rpoo l  and  cont inued  to

s tudy  Phi losophy  with

cr imino logy  a longs ide .

EDUCAT I ONA L

BACKGROUND

WHAT  I N S P I R ED  YOU  TO

GE T  I N TO  D I G I T A L ?

DESCR I B E  YOURSE L F

I N  3  WORDS

Personab le

Mot i va ted

Car ing

I  am  . . .

 



DIGITAL STRATEGY PLANNING
MANAGER

KERRY  NEWTON

Bui ld ing  and  mainta in ing

re la t ionsh ips  across  Dig i ta l ,  the

wider  bank  and  supp l ie r s

Team  work  &  co l labora t i ve

Work ing

Organ i sa t ion  &  T ime

Management  –  I ’m  respons ib le

fo r  co -ord inat ing  a  l o t  of

meet ings  and  i n fo rmat ion  fo r

our  l eadersh ip  team

Creat ing  i n fo rmat i ve  and  wel l -

des igned  Presenta t ions  &  Packs

which  are  v i sua l l y  i n te res t ing

Communicat ion  Sk i l l s  –

somet imes  I  have  to  chase  up

wi th  ve ry  busy  peop le ,  so  my

approach  i s  key

T E L L  US  ABOUT  YOUR  RO LE
In  my  ro le ,  I  suppor t  Reta i l  &  Bus iness  Bank ing  to  ar t i cu la te

s t ra teg ic  plans ,  suppor t  with  market  i n s ight  and  t rack  a l l

de l i ve rab les  aga ins t  the  plan .

I ’m  a l so  accountab le  fo r  co -ord inat ing  week ly  sess ions  which

a l low  The  Bank  to  ra i se  where  they  requ i re  Dig i ta l ’ s  suppor t

e .g .  with  new  products ,  f ea tu res  and  updates .  No  day  i s  ever

the  same  and  you  see  every th ing  i n  Dig i ta l !

I  didn ’ t  do  great  i n  my  GCSEs

but  went  on  complete  my  A

leve l s  with  great  grades  i n

Med ia  &  Adver t i s ing ,  Drama ,

His to ry  and  Appl ied  Sc iences .  I

chose  to  s tudy  Dance

Per fo rmance  &  Teach ing  at

Un ive r s i t y ,  which  was  a lways  a

huge  pass ion  of  mine .  I  am  f rom

a  smal l  town  i n  The  Lake  Dis t r i c t

so  th i s  was  a  huge  s tep .

EDUCAT I ONA L

BACKGROUND

WHAT  SK I L L S  DO  YOU

USE  MOST  I N  YOUR  RO LE ?

Don ’ t  put  pressure  on  yourse l f  to

know  exact l y  what  you  want  to

do  s t ra ight  away !

I  got  my  f i r s t  tas te  of  Dig i ta l  at

an  eCommerce  T rave l  Bus iness .  I

then  moved  i n to  rec ru i t ing  fo r

D ig i ta l  fo r  3  year s  where  I

s ta r ted  to  l ea rn  about  the  t ypes

o f  ro les  ava i l ab le .  Hear ing  about

a l l  the  exc i t ing  pro jec t s  my

contact s  were  de l i ve r ing ,  I

began  resea rch ing  ro les  I  would

be  i n te res ted  i n .

ANY  ADV I C E  WHEN
CHOOS I NG  A  CAREER ?

WHAT  I N S P I R ED  YOU

TO  GE T  I N TO  D I G I T A L ?



DIGITAL SEO EXECUTIVE
(SEARCH ENGINE OPTIMISATION)

REBECCA  THOMPSON

Work ing  with  s takeho lder s

Communicat ion  sk i l l s

P lann ing

Creat i ve  prob lem  so l v ing

T ime  management

T E L L  US  ABOUT  YOUR  RO LE

I  work  with in  the  SEO  team  ( 'Search  Eng ine  Opt imisa t ion '  and

my  main  respons ib i l i t i e s  are  to  create  engag ing  SEO  content  fo r

the  banks  main  webs i te ,  such  as  ar t i c le s  and  gu ides  fo r

cus tomers .   I  a l so  car r y  out  keyword  mapping  as  wel l  as  gap

ana ly s i s .

My  f i r s t  degree  was  a

Human  Geography  degree  at

The  Unive r s i t y  of  Sa l fo rd .

Dur ing  my  i n te rnsh ip

work ing  with in  dig i ta l

market ing ,  I  dec ided  to

complete  my  maste r s  i n

market ing  at  The  Unive r s i t y

o f  L i ve rpoo l  par t  t ime .

EDUCAT I ONA L

BACKGROUND

WHAT  SK I L L S  DO  YOU

USE  MOST  I N  YOUR  RO LE ?

I  would  resea rch  what  par t  of

d ig i ta l  and  tech  i n te res t s  you

the  most .  I  would  a l so  take

advantage  of  L inked In  and

connect  with  peop le  who  have

a  career  you  asp i re  too .  I

f ound  reach ing  out  to  peop le

on  L inked In  rea l l y  he lped  me

when  dec id ing  what  I  wanted

to  do  with  my  career .

I  found  the  sec to r  of  dig i ta l

exc i t ing  and  someth ing  I

r ea l l y  wanted  to  do  l ong  te rm .

I  a l so  had  re la t i ves  who

worked  i n  the  tech  f i e ld ,  they

were  a  big  i n sp i ra t ion  fo r  me .

ANY  ADV I C E  FOR
SOMEONE  CONS I D ER I NG  A

D I G I T A L  CAREER ?

WHAT  I N S P I R ED  YOU

TO  GE T  I N TO  D I G I T A L ?

DESCR I B E  YOURSE L F  I N  3  WORDS :

Cons idera te         Dut i fu l        Resource fu l



USER EXPERIENCE RESEARCHER

KATIE  TAYLOR

Prob lem  so l v ing

Co l labora t ion

Communicat ion

Ana ly t i ca l

T E L L  US  ABOUT  YOUR  RO LE

I  work  i n  the  user  resea rch  team  and  he lp  shape  the  dig i ta l  user

exper ience .  My  ro le  i s  to  champion  the  user ,  to  ensure  what  we

create  i s  a lways  user  focussed .  The  bes t  th ing  about  my  ro le  i s  that

I  get  to  see  what  our  user s  and  cus tomers  th ink  of  our  on l ine

journey  and  co l l abora te  with  the  team  to  improve  i t .

I  s tud ied  In te rnat iona l

Bus iness  &  Tour i sm  at

un ive r s i t y ,  with  a  work

p lacement  abroad  which  I

r ea l l y  en joyed .  I  went  on  to  do

a  CIM  Dig i ta l  Dip loma  to

enhance  my  dig i ta l  sk i l l s  and  I

l i ke  to  do  shor t  t ra in ing

courses  to  ensure  I  keep

lea rn ing .

EDUCAT I ONA L

BACKGROUND

WHAT  SK I L L S  DO  YOU

USE  MOST  I N  YOUR  RO LE ?

Give  i t  a  go !  See  what  you  en joy

do ing  that  i s  the  most

impor tant  th ing .There  i s  a  l o t  of

suppor t  out  the re  with  on l ine

lea rn ing  and  a  great  dig i ta l

communi ty .

The  f a s t  paced  env i ronment

and  the  ease  at  which  you

can  tes t  someth ing  to  see  i f

i t  works .

WHAT ' S  THE  MOST

I N T ERE S T I NG  TH I NG

YOU ' VE  WORKED  ON ?

DESCR I B E  YOURSE L F  I N

3  WORDS :

Pos i t i ve
Car ing

Inqu i s i t i ve

I  am . . .

WHAT  I N S P I R ED  YOU

TO  GE T  I N TO  D I G I T A L ?

I  have  worked  on  many  new

product  l aunches  and  redes ign

pro jec t s .  I  th ink  i t  i s  a lways

rea l l y  i n te res t ing  to  hear  what

use r s  th ink  of  the  th ings  we

des ign  and  to  see  how  they  use

them .

ANY  ADV I C E  FOR
SOMEONE  CONS I D ER I NG  A

D I G I T A L  CAREER ?



Let's reflect.

Have your opinions on Digital
careers changed?

WHAT  SK I L L S  DO  YOU

HAVE  THAT  YOU  USE

I N  A  D I G I T A L  RO LE ?

WH I CH  RO LE S  D I D

YOU  TH I NK  SOUNDED

I N T ERE S T I NG ?

I WILL CONSIDER A CAREER IN DIGITAL / TECH...

I THINK I COULD GET A CAREER IN DIGITAL/TECH...

DIGITAL & TECH JOBS ARE HARD TO FIND ... 

I NEED TO STUDY CODING FOR A DIGITAL ROLE...

WHAT  I ' VE  L EARNED

FROM  READ I NG  THE SE

PROF I L E S :



@dig i ta l_her

@ thecoopera t i vebank

Next steps:

Where to look for more inspiration

THE  CO - OPERAT I V E  BANK :

D I G I T A L  HER :

The  Co-operat ive  Bank Careers  s i te :
ht tps : / /www .co -opera t i vebank jobs .co .uk

Insp i rat ion  Wal l :
ht tps : / /dig i ta lhe r .co .uk / i n sp i ra t ion -wal l /

 

Resources  f rom other  D ig i ta lHer  partners :
ht tps : / /dig i ta lhe r .co .uk / resources /

 

Code Nat ion  Scholarsh ips :
ht tps : / /dig i ta lhe r .co .uk /dig i ta l -her - scho la r sh ip /

 

@  The  Co -opera t i ve  Bank

 

a n d  f o l l o w  o u r  h a s h t a g s :
# fo rpeop lewi thpurpose

#dig i ta lbees
'Dig i ta l  Her '

'The  Co -opera t i ve  Bank '

WHERE  TO  F I ND  US  ON  SOC I A L  MED I A :

https://www.co-operativebankjobs.co.uk/
https://digitalher.co.uk/inspiration-wall/
https://digitalher.co.uk/resources/
https://digitalher.co.uk/digital-her-scholarship/
https://www.linkedin.com/company/thecooperativebank/

